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INTELLIGENT DESIGN 
sherry hayslip Interiors balances personal style with architecture.

INTERIOR DESIGN

NaTuraL HISTory
Corley design Associates’ deep design roots.

Sherry Hayslip’s portfolio, with more 
than 30 years of award-winning interi-
ors for Dallas’ most prominent home-
owners, reveals a drive for perfection—
a perfection found in her ability to 
balance a client’s personal vision with 
the aesthetic that’s established in the 
architecture. This mindfulness yields 
one-of-a-kind interiors. Indeed, while 
there is no signature Hayslip look, her 
projects all provide a seamless visual 
experience, indoors and out.

Smart Start. Every project starts 
with research: architecture, environ-
ment, listening to the client. “Is there 
an art collection, music, antiques to 
consider?” Hayslip says. “My empha-
sis is on the unique tastes and values of 
each individual.”

repurpoSe. Hayslip insists that 

designing a space doesn’t mean start-
ing from scratch and encourages cli-
ents to repurpose items.“Have the 
garage sale after the project is com-
plete; who knows which item can be 
reupholstered or may be adapted to 
another room? In the heat of a new 
design we sometimes forget that fam-
ily treasures and collections serve to 
connect us with history, heritage, and 
the present.”

a room of her own. Hayslip is now 
her own client. Curating her favor-
ite finds from around the world, she 
opened Sherry Hayslip Interiors Bou-
tique at her Fairmount Street office. 
“This is the place where I can express 
my own philosophy,” Hayslip says. 
“It’s a joy to keep the store fresh and 
unique.” hayslipdesign.com

ProJECT MaNaGEMENT
tiffany McKinzie Interior design creates from the ground up.

INTERIOR DESIGN

Tiffany McKinzie combines her interests in architecture and design with 
her 10 years of hands-on experience in home building. Today she dedicates 
herself to helping clients negotiate the maze of home design. McKinzie’s 
focus is on new construction and renovations where she functions as a proj-
ect manager handling all aspects of the process—everything from framing, 
electrical, and plumbing to color selection, flooring, furnishings, window 
treatments, and move-in services.

experience preferential treatment. McKinzie says she works to 
“understand her clients’ passions, desires, tastes, and lifestyle and then 
translate them into their surroundings.” She profiles the family. Do they 

love to cook? How do they entertain? What are their children’s interests 
and routines? Information as mundane as where they prefer to drink their 
coffee or if they read in bed or on the chaise is relevant to her method. The 
family’s preferences drive the design and dictate the flow and the selection 
of features and materials. McKinzie organizes the project and breaks it 
down into manageable tasks so the homeowner doesn’t get overwhelmed 
and can enjoy being involved in the creative process. McKinzie’s mind-
fulness of the functional aesthetics of design and attention to beautiful 
details create homes that communicate the family’s values and priorities.
tiffanymckinzie.com

“She profiles the family. 
Do they love to cook? 
How do they entertain?”

—tiffany mcKinzie’s  
design process
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